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A preliminary assumption that the significance of internet in today’s advertising cannot be ignored led to the proposition of a concept which would convey its service to the city’s physical domain. The Bluetooth protocol has been chosen as the most appropriate technology for executing the project due to its freeware status and constantly growing accessibility over mobile phones. Utilizing this technology, selected city locations would become portals to the world of information provided in shape of an online network designed to collect and link all cultural entities within the city limits. The network would provide a place for these entities to advertise events under categorized sections.

With Bluetooth protocol not inherently being a self-sustained and autonomous element, it was also necessary to establish a physical and visual materialization of the entire system. Alongside these considerations, it was conceived to introduce a worm motif representative of this new form of cultural advertising in Novi Sad. Portals in space would actually resemble the shape of a worm, providing only its figure rather than detailed appearance. With a Bluetooth signal antenna mounted inside the worm, he can actually be seen as an instrument transmitting information into the surrounding space. A worm-like figure would notify random bypassers that information on city’s cultural events is available at specified locations by enabling additional options on their mobile phones allowing them to browse through categories of interest. This approach to advertising aims to accomplish a certain level of personalization and identification in the process of information retrieval.
The software engine encapsulating the city’s online cultural network can exist independently of the Bluetooth worm, meaning that the service is not limited to this particular protocol. The network would be accessible from residential premises over the internet, as well as urban locations via touch screens located in shop displays and cultural institutions. The whole system revolves around providing methods for information retrieval. 

