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Culture is a phenomenon which can be viewed from many different aspects. The same can be said about its promotion. What are the attributes that define a good quality cultural event worthy of being publicly presented and promoted? How much money do we need to invest to effectively promote a cultural event? Do we actualy need graphic designers at all, or could we become the sole creators of our own media promotion campaigns?

Selection of information which needs to be visualy presented to the public by the organizer is, in our view, both the problem and the solution at the same time. Sometimes not even the organizer knows which particular information about an event motivates the recipients the most and thus needs to be communicated at the appropriate level. Is it the time of the event, the location where it takes place, its name or the idea behind it? For these reasons, it is often the case that the dominant information is incorrectly defined and visually ranked among piles of less relevant information. 
On the other hand, the graphic designer himself can be seen as a barrier to good visual communication and promotion of cultural events. What happens when the designer and the organizer do not posess the necessary skills  to visually present the correct information about a particular event? 
One of the issues always open for discussion is the financial struggle in which many cultural institutions and organizations find themselves in, constantly lacking potential to hire established designers for visualizing their media campaigns. However, the proposed solution may offer answers to some of the raised questions and provide new opportunities for everyone into unusual but functional promotion of media. 

Our solution utilizes a software application available from the IBM Manyeyes website. In short, the application allows insertion of text and its analysis with the purpose of producing an artistic composition built from «tag cloud» objects. 

After providing textual input through the webpage portal, this online software application creates a composition where the importance of a particular piece of information is emphasized by altering the font size of words with the highest frequency of occurrence. The application also provides an option to customize the color, font, size and type of the text tag cloud. With the aid of such software tools, the organizer can become the sole creator and author of visuals simply by letting the software do most of the work regarding the selection of most popular information currently available.

Does this mark the end of graphic design as we know it, or is this just another contemptible and low-budget marketing strategy for modern-day advertising culture?
ANALYSE THE CULTURE!
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Many Eyes is an IBM Research project and website whose stated goal is to enable data analysis by making it easy for laypeople to create, edit, share and discuss information on visualizations. It was started in 2007 by Fernanda Viégas and Martin M. Wattenberg.
